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IX refers to an optimum combination of different
Is and techniques; with a view to maximizing

-mix arises because all promotional tools
equally effective and  appealing.
to the promotional efforts of the




are an organization trying to go global or expand. You have carefully
ur business will enter the new market, have developed the right
nd believe you can offer it for a price that will be profitable.
al get to the real action and start selling your product, you
Important part of your business without which your

tion, namely, your customers.

plan, managers usually use the 4p’s model

. The 4P’s model includes price, place,
veloped in order to also include
duct and the place where you




he promotional mix generally involves 5
onents such as:-




Components of promotion mix

[lin
e promotional mix which involves a one to one communication
d customers (either potential or already customers). As it is
ication, it generates direct contact with prospects and
it is considered to be one of the most expensive forms
idered to be the most successful as a seller-buyer

IX, which contributes to brand
mpany, is advertising. It is

e far and wide reach of

isting and potential

mpany. On the

e brand or




Components of promotion mix

ertising targets a mass-audience, direct marketing targets prospects
. Social media marketing, Email marketing, Internet marketing
iIrect marketing used by companies. They have become

otional mix lately because people are using internet far

ecade back. Company’s employ direct marketing in

mmunication with its customers, about product

s, order confirmations as well as customer

pes of promotion used by
sing and sales. While it
Informing prospects

lost customers.




Components of promotion mix

Rublic relation
plic relations enable an organization to influence a target audience
IS, create a favorable and positive image for the company. The
onnect with the audience by sharing information with them
and about the product. If anything goes wrong on the
blic relations department has to step forward and

lonal mix, you need to consider and

s of which customers’ needs
vhile understanding the

ecting to get one




or_Influencing Promotion-Mix;
important factors which have an influence on the formulation of
a-mix are described below:

pds and consumer durables, where demonstration of the

ain their manner of handling, instructions for safety

emphasized more than advertising and sales

goods require more of advertising than
eirdemand.

require different promotional
ggard governing the choice




Ade o1 the Produ
v and innovative products, personal selling iIs better; as salespersons
educate and convince prospects about the nature and utility of such

gside, aggressive advertising is also necessary to prepare a base
],

e popularity may be declining due to intense
echniques might be better able to push demand
on the part of general publics.

ead:
are concentrated in particular
re effective and cheaper. If,
lely spread; advertising
about the product.

children,
among
e




IvV) Promotion Budget:
erent elements of promotion-mix have different financial implications.

e of the promotion budget i.e. funds available for promotional
jght have a decisive say, in the formulation of the promotion-

le.
a product is passing through, has an important
ring introduction stage e.g. there might be a

of promotion-mix to create maximum
ration stage, aggressive advertising

down expenditure and
owever, there is no

of the product

ications of




rateqi mpetitors:
iIdeal promotion-mix of a company must be formulated against the
nd of the promotional strategies of competitors. In fact, it Is
the promotion-mix of a manufacturer must be in tune with the
f leading competitors, in order to better face the challenges

es have different influences on prospects,

people of
s like to




the effectiveness of promotional campaigns

with clients




he effectiveness of promotional campaians:-
a crucial part of any business, so companies develop a
gutting all efforts to make promotions at the right
ie, and to the right audience. It helps one get
marketing resources by optimizing their

X, a company needs to
gscribers may include

g In common, for

all require an

aethod for

litable




ommunication with clients:-
develop a promotion mix trying to speak their consumers’
prepared correctly, it helps build trust between the brand and its
a crucial factor in lead nurturing and customer retention. For
email campaigns help achieve these goals by responding

ample, aim to show the product from the
ize the advantages of local services.
define the best ways to educate

Afa

ery turn. With a
hout creating
prevail

Ight




